THREE SWISS HRMS IN THE

FOREFRONT OF WATGHMAKING TEGHNOLOGY

At a time when technical
and commercial evolution
is speeding up, at a time
too when competition with
foreign rivals is growing
keener every day, the world
launching of the Chrono-
matic shows the determina-
tion and ability of our
industrialists to be really
competitive—with all that
this implies in the way of
dynamism, forcefulness
and even aggressiveness.
In this spirit, Breitling, Hamilton-Buren

and Heuer-Leonidas, in technical cooperation
with the Dubois-Dépraz Mechanism Factory
Co. Ltd., Le Lieu, decided to join forces and
resources, in an atmosphere of mutual trust
and wholehearted cooperation, in order to
plan, produce and distribute under a joint
name this new key product of the Swiss
watchmaking industry. In short, these firms
have shared all the expenses and work
involved in the creation and development of

a new and highly technical product, right
from the “ébauche” stage. On the eve of
distribution, which each of these firms will
handle in its own way, these three firms

have proved that, without sacrificing their
independence and individuality in any way,

it is possible to forget differences and work
together towards the creation of an entirely
new product.

Once again, the risk paid off—as these firms
have shown by their achievement. They are
to be congratulated !

Chronomatic is outstanding in more ways
than one.

First of all because it is the result of coopera-
tion between sectors—involving a "manu-
facture”, two “établisseurs” and a mechanism
factory—an example which one can only hope
will be followed by many others.

Next, because the Chronomatic is proof of the

AND GOMPETITION

vitality of the firms that
created it—isn’t it said in fact
that firms are as old and as
healthy as their products ?—
and which did not hesitate
to develop a new, abso-
lutely modern product,
Intended for the most
exacting buyer.
Chronomatic has now
reached the ultimate stage :
the market. It has its place
there, as one of the
standard-bearers of the
Swiss watchmaking industry.

Finally, to be competitive is also above all to
create competition, to force the breach and
forge ahead, and not simply to accept com-
petition and react afterwards. Showing

proof of courageous realism, this is the line
that Breitling, Hamilton-Buren and Heuer-
Leonidas have taken.
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